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48.7%

27.6%
Technical/Engineering

22.8%
Professional/Manager

20.2%
Student

9.9%
Educator

56%
Kept at home

13%
Still in use

3%
Sold it to someone

2%
Sent to recovery point

2%
Donated it

1%
Threw it away

1%
Sent it to take-back program 
of the phone producer

22%
Gave it to someone

19.6%
Other44%MASTER

CRASHES & BUGS SPEEDGPSCAMERAOPERATING SYSTEM

23.2%BACHELOR

12.6%HIGH SCHOOL
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OTHER
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GENDER AGE

MONTHLY INTERNET USAGE

TYPE OF PREVIOUS PHONE PURPOSE OF DUAL-SIM CARD

AVERAGE LIFETIME OF PREVIOUS PHONE

END OF LIFE PREVIOUS PHONE

NATIONALITY

EDUCATION

WHAT USERS LIKE ABOUT FAIRPHONEMOST DESIRED FEATURES IN FUTURE PHONE

WHAT USERS DISLIKE ABOUT FAIRPHONE
1. 2. 3. 4. 5.

FAIR DURABLE TRANSPARENT
2. Better protect user’s privacy;

3. More replaceable components and better customizability;

4. Tell user how it is made and recycled;

5. Allow user to choose di�erent open source operating systems;

1. Tell user how much energy it consumes and how to save energy;

DUAL-SIMSUSTAINABLE
1. 2. 3. 4. 5.

MOST PREFERRED MATERIAL IN DESIGN 
2. Glass 3. Wood 4. Rubber 5. Plastic1. Metal

In order to understand the current user profile and user experience on Fairphone’s first edition, we 
conducted an online survey including multiple choice, rating scale, ranking and open questions. The 
survey link was sent through the o�cial communication channels of Fairphone. The participants are 
Fairphone owners. The total amount of respondents is 821.

57.2%
To support what 
Fairphone does

20.1%
The idea of Fairphone 
is cool

12.1%
Upgrade to a
smarter phone

10.3%
Previous phone 
is insu�cient 

10 years

Longest usage: 20 years

Smartphone

Feature phone

Basic phone

14%
Feature phone

52%
Smartphone

30% - Combine personal and work number

*48% Fairphone users 
use dual-SIM function

28% - Have two tari�s or fees

14% - Other

14% - One domestic and one foreign number

15% - Use while travelling

Android - 31%

iOS - 12%

Other - 9%

48%
Non-smartphone

34%
Basic phone

PROFESSION

PURCHASE MOTIVATION


